ENERGY & UTILITIES
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Hand-in-hand with our expertise in the energy Hansa provides a full range of qualitative and
and utilities space, Hansa brings innovative quantitative research services. Our experienced research
and consulting team, including PhD-level statisticians,
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Hansa GCR s a full-service market research and consulting firm. Looking through the lens of the
customer experience and applying psychological principles of human motivation, it offers
best-in-class research in areas relating to Customer Relationship Equity, Brand Solutions, Market

Assessment, Green and Sustainability, and Product/Service Innovation. Hansa GCR is part of
HAN SA » G m R K SWAMY HANSA, an emerging global group with 1,100+ professionals offering Creative
—_— Communication, Market Research, Data Analytics, Brand Consulting, Interactive and Healthcare

Communication Services.

For further information about Hansa GCR, please visit us on the Web at www.hansagcr.com,

contact us via email at customresearch@hansagcr.com, or call us at +1 503.241.8036.



